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Abstract

This study Objectives: 1) to study the effectiveness of public relations awareness through social
media channels of the Provincial Electricity Authority, Ban Rai District. Uthai Thani Province 2) To
provide public relations through social media channels of the Provincial Electricity Authority, Ban Rai
District. Uthai Thani Province easily accessible And the heart of the person who clicks to follow the page
the most. 3) Let people who click follow the page. know information that is accurate, fast and clear. This
study is a survey research. The questionnaire was used as a tool for collecting data. The sample group was
followers of the Facebook page of the Provincial Electricity Authority, Ban Rai District Branch. Uthai
Thani Province, 355 people were selected from the first 355 online questionnaire respondents. The
researcher used information via a link sent via online media. The statistics used in data analysis were
frequency (Frequency), percentage (Percentage), mean (Mean), standard deviation (Standard)

The majority of the samples used in the research were female, 201 people, representing 56.6%,
aged between 35 - 44 years, 139 people, representing 39.2%, bachelor's degree, 239 people, representing
67.3% of the group. Customers and power users of 259 people, representing 73 percent, and the regions
living in the central region of 292 people, representing 82.3 percent.

From the study, it was found that respondents were aware of public relations through social media
channels of the Provincial Electricity Authority of Ban Rai District. Uthai Thani Province The level of
perceived completeness of the Facebook website was very low, with an average of 4.14, a standard
deviation of .717. Interesting infographic text placement, a mean of 4.13, a standard deviation of .734, was
appropriate, interesting, easy to used had a mean of 4.12, a standard deviation of .766 and credibility of
information had a mean of 4.12, a standard deviation of .733, accuracy of data had a mean of 4.08, a
standard deviation of .746 useful information had The mean was 4.08, the standard deviation was .728, the
information search through the Facebook website had an average of 4.04, a standard deviation of .759, and

the modern style of display had an average of 4.01, a standard deviation of .755.
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Hypothesis test result 1: Individual factors of Facebook page followers, Provincial Electricity
Authority, Ban Rai District Branch Uthai Thani Province Affecting the public relations style in social
media channels different It was found that the opinions of Facebook website layout information were at a
high level. With an average of 4.09, the reason for interest in following news from public relations on the
Facebook website was found that the benefit from various policies and measures the most was 59.4 percent
and expected from public relations. Creating knowledge and understanding of communication for the
public more, the most, accounting for 68 percent. 2 In analyzing differences in personal factors, there was
a level of public relations awareness through social media channels of the Provincial Electricity Authority
of Ban Rai District. It was found that the personal factor of education level and type of user There was a
level of awareness of public relations through social media channels of the Provincial Electricity Authority
in Ban Rai District with no statistically significant difference at the level of 0.05 for gender, age and region
of residence. There will be a level of awareness of public relations through social media channels of the
Provincial Electricity Authority of Ban Rai District, significantly different at the 0.05 level.

The results of the 2nd hypothesis test using Multiple Linear Regression Analysis on the factors
determining the model of public relations in social media channels found that the infographic text
placement factor (Infographic) interesting, the accuracy of the information. information search and the
modern aspect Affected the interest in following the news of the Facebook website, Provincial Electricity
Authority, Ban Rai District.

Hypothesis Test Results 3 Data form factors of Facebook website, Provincial Electricity
Authority, Ban Rai District There were 3 factors influencing the expectation of following the news of the
Ban Rai Provincial Electricity Authority's Facebook website, namely, the credibility of the information,
the accuracy of the information. and search for information
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